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100
John Peat 
EPac UK N E W

WHY He’s newly appointed at the UK’s 
newest digital printing business. EPac 
UK managing director (and managing 
partner) John Peat brings a long track 
record in labels to his new role at flexible 
packaging disruptor EPac, which has grown 
rapidly in North America and plans on 
doing the same here in Europe, with the UK 
its first outpost. Peat says he has always 
had “a passion for pushing the 
boundaries” and there’ll be no shortage of 
opportunities to do that in his new role. 

96
Michael Burman 
FE Burman 
2018 rank 91 D O W N

WHY The FE Burman owner is held in 
such high regard by colleagues and 
collaborators because he truly, 
undeniably cares about print and 
people. As “the kind of guy who will spend 
an hour in reception chatting to someone 
about a single wedding invite”, Burman 
still commits five days a week to his 
cherished business, which has enjoyed a 
renewed passion for printed matter among 
its creative clients in 2019.

99
Judith Donovan 
Strategic Mailing Partnership
2018 rank 100 U P

WHY When SMP chair Donovan has 
nothing to do, the sky will fall. Sitting 
on 29 wide-ranging boards and 
chairing nine, she’s got her hands in 
parks, museums and multitudinous 
community causes. With her two 
honorary degrees in hand, she spent this 
year extending the SMP’s reach, holding a 
member meeting attended by more than 
100 people and setting up online networks 
to keep the mailing sector working 
together.

98
Peter Gunning 
Grafenia 
2018 rank 98 S A M E

WHY It’s been a pivotal year for Grafenia 
CEO Peter Gunning in terms of putting 
things in place that will hopefully bear 
fruit – and more importantly profits – 
including its first Nettl franchisees in North 
America. A hefty £5m has been raised to 
back his plans, which include further 
signage buys. Sausage dog and dragon taps 
fan, Gunning writes the most entertaining 
(and possibly longest) results 
commentaries, such as: “We’re relentlessly 
automating things done manually, or 
stupidly.”

95
Simon Smith 
CS Labels 
2018 rank 95 S A M E

WHY Smith will remember 2019 as the 
year CS Labels scooped up a selection 
of coveted industry awards, including 
for the first time Printweek’s Label 
Printer of the Year. Staff are quick to sing 
their MD’s praises saying that after another 
record-breaking year they expect him to 
enjoy the fruits of his labour with possibly a 
couple of extra holidays. They described 
him as a bank manager at heart, but 
believe he enjoys the print world more.

97
Jonathan Tame 
Two Sides  N E W

WHY It’s been a defining year for Two 
Sides with sustainability concerns 
rising on corporate agendas and 
membership growing globally – and the 
organisation’s success is due in no small 
part to managing director Tame’s 
leadership. “[He’s] very inclusive of ideas 
and is happy to see colleagues taking 
ownership of projects,” says a work mate. 
On the personal side, Tame is known for his 
skiing habit and love of a good red.

94
Chris Knowles 
BCQ Group  N E W

WHY Stepping into the shoes of his 
Industry stalwart father Richard, was 
a big ask. However, Knowles 
seamlessly assumed the everyday 
mantle of responsibility for BCQ group and 
the operations of all its sites. A colleague 
says Knowles can be mercurial on 
occasions, determined and single-minded 
on others. “He is resolute in his pursuit of 
the enhancement of the group, its 
continuous improvement and its 
subsequent standing within the trade.”

INFLUENCE
SPENDING POW

ER
W

ELL CONNECTED
STAR QUALITY

ON THE UP
KNOW

LEDGE
INNOVATOR

98

99
100

97

94

96

95

➔


