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83
Jon Tolley 
Prime Group 
2018 rank 80 D O W N

WHY Tolley took over the business with 
his brother Adrian in 1994 and it 
continues to go from strength to 
strength under his stewardship. 
Colleagues say he is an “engaging person 
who leads by example”. He isn’t afraid to 
get his hands dirty – to this end he can 
often be seen helping out on the shop 
floor. More importantly “his door is always 
open and he is prepared to listen and 
engage with his team”.

81
Jacky Sidebottom-Every 
Glossop Cartons
2018 rank 79 D O W N

WHY Glossop’s managing director 
Sidebottom-Every has seen her 
business expand consistently of late: 
10% over 2019 with a further 15% 
expected next year. As such, she has turned 
to concerns that a bigger business might 
lose touch with its clients and has worked 
hard this year to bring the company’s 
culture and behaviour into focus with her 
senior team. “Now the next level awaits,” 
according to one colleague.

80
Russell Croisdale 
Encore Group N E W

WHY Managing director Croisdale has 
had a busy year, with the Encore 
Group expanding both its production 
and its staff, now numbering 326. 
Despite his drive, though, colleagues say he 
remains personable, with a real sense of 
humour. “He’s very easy to work with”, says 
one collaborator. “He’s very approachable 
and always has time for you – just a really 
nice guy”. 

85
Simone Hindmarch 
The Commercial Group 
2018 rank 81 D O W N

WHY No stranger to this list or the 
business limelight, this year MD 
Hindmarch has been vocal about 
wanting to grow her already 
successful family firm from £70m to £100m 
in 2020. Those close to her say she is 
dynamic, ambitious and totally focused on 
building a business and legacy that at its 
heart has strong social values and is 
committed to sustainable practice. 

84
Neil Smith 
Blue Buffalo 
2018 rank 82 D O W N

WHY With Smith at the tiller, Blue 
Buffalo continues to bask in a strong 
and enviable market position as a 
leader in print procurement. With 
over 25 years in the industry, Smith 
has secured an attractive roster of 
clients who benefit from his in-depth 
expertise of knowing print inside out. Away 
from the office, he is fond of tinkering with 
vintage vehicles and hanging out in the 
kitchen creating some delicious dishes. 

82
Steve Cropper 
Gemini Print Group 
2018 rank 83 U P

WHY In June, Gemini bought Foundry 
Press out of administration. But the 
biggest deal for Cropper in 2019 was 
undoubtedly his appearance at a 
fundraising event, where the usually 
retiring managing director took to the stage 
dripping in sequins. One colleague says 
“I’m not sure how Steve does it”. Printweek 
isn’t sure if he’s referring to Cropper’s ability 
to manage more than 180 people across 
numerous sites or his penchant for tripping 
the light fantastic in a dress.  

79
Tony Gill 
Mosaic Print Management
2018 rank 77 D O W N

WHY CEO Gill is described by colleagues 
as “inspiring, very driven and focused 
on improving all the time”, qualities 
which have made his £39m business a 
resounding success. This year, the 
group has embraced new 
opportunities and broadened its reach, 
pulling in multiple new accounts – and on 
the side, Gill still finds time for a round of 
golf and quality time with his family.
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