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66
Chris Hughes 
Harrier 
2018 rank 66 S A M E

WHY Hughes joined Harrier in 2017 as 
managing director having previously 
held posts at Newsquest’s Guardian 
Series Newspapers and Newsquest 
North West. He was recently promoted to 
group CEO having devised, launched and 
brought the newly opened Prague 
operation under his remit. A colleague says 
Hughes has “consolidated last year’s 
double-digit growth culminating in Harrier 
being named by KPMG as the fastest 
growing business in the south west”.

69
Jody Ford 
Photobox Group 
2018 rank 33 D O W N

WHY While the Silicon Valley veteran 
stepped down as group CEO in the 
autumn, following the split of the Moonpig 
and Photobox operations into autonomous 
businesses to improve their agility, he’s still 
involved in both as a non-exec. But this 
will likely be his last Power 100 appearance, 
with the two firms’ respective new CEOs, 
Nickyl Raithatha and Christian Woolfenden, 
set to make their debuts in 2020 as a result.

71
Tony Strong 
Opus Trust Communications
 N E W

WHY Strong has much to crow about 
after his first year as CEO: among other 
things, 2019 saw Opus Trust renew 15 client 
contracts and invest substantially in IT 
infrastructure. Despite his business 
acumen, though, he’s “a people person 
first and foremost” with a door that’s 
“always open”, according to a colleague. 
Strong is also a dedicated family man, a 
former boxer – with 10 titles under his belt 
– and a Manchester United fan. 

67
Philip Warner 
Warners Midlands 
2018 rank 72 U P

WHY From his seat at the helm of his 
family print business, managing 
director Warner offers solid and sound 
business advice. Ask his peers what 
they think of him and they’re happy to tell: 
“A true print visionary who never craves the 
limelight. His driving force has always been 
the welfare of the business, and foremost 
that the business continues to be a great 
place to work both for, and with.”
 

72
Jon Lancaster 
Printed Easy 
2018 rank 69 D O W N

WHY Printed Easy has seen an exciting 
year of growth since becoming an 
entirely web-to-print platform in 
September 2018 – and its success 
owes a lot to the “boldness” and 
“thoroughness” of managing director 
Lancaster, say colleagues. “I’d call him a bit 
of a pioneer in terms of digital print,” said 
one collaborator. “He’s always keen to look 
at the latest innovations and push them to 
their full capability.”

68
Shahid Sheikh 
Clifton Packaging Group 
2018 rank 68 S A M E

WHY Anyone who knows him agrees 
that Sheikh is committed to giving 
back and sharing best practice as 
much he is to building a knock-out 
business. The string of awards he’s 
picked up personally in 2019, as well as 
those won by the Clifton Packaging Group, 
is proof that he lives by his mantra: “Aspire 
to inspire before we expire”. He was 
described fondly by colleagues as being 
“one of life’s good guys”.

70
Bill McFedries 
CFH Docmail 
2018 rank 71 U P

WHY McFedries’ first year as group CEO 
has been one of evolution, with print 
company CFH transforming itself into 
a multi-channel communications 
business to move with the times. According 
to colleagues, as someone “dedicated”, 
“thoughtful” and “able to listen to 
anyone” – qualities no doubt honed 
through his yoga/meditation habit – he’s 
the perfect person to lead the shift. Beyond 
work, McFedries is known for his love of dog 
training and comedy.

73
David Borlase 
Centrica 
2018 rank 70 D O W N

WHY Industry stalwart Borlase has been 
with Centrica since 2003 and shows 
no signs of stepping down any time 
soon. Those that have worked with 
him say he’s knowledgeable and 
professional. He also has a lighter side and 
according to sources has a good sense of 
humour and is a “joy and a pleasure” to 
work with. Borlase knows the industry 
inside out and is interested in new 
technology and innovation.
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