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59
James Kinsella 
Bluetree Group  N E W

WHY While he may be the ‘tech geek’ in the 
dynamic duo formed with fellow 
Bluetree founder and Power 100 
nominee Adam Carnell, Kinsella has 
consistently been just as much a 
driving force of the business as his 
school friend. Something a colleague 
summed up perfectly: “His 
determination and energy is 
unparalleled. I’ve never had conversation 
with him where we didn’t solve a problem 
or move something forward.”

62
Gareth Roberts 
Bishops Printers 
2018 rank 59 D O W N

WHY Managing director Roberts has 
been spending big this year: £4.4m 
on two new 10-colour Heidelberg XL 
75s, an HP Indigo 12000 and two 
Muller stitchers – but by no means is  
he focusing solely on numbers. An 
enthusiastic cyclist, runner and 
cinemagoer, he brings energy and  
modesty to his 270-strong team, making 
sure to fortify his Portsmouth operation 
against the increased turbulence of the 
market.

60
Alison Branch 
Park Communications
2018 rank 60 S A M E

WHY With a massive £1.7m spend on 
Müller Martini bindery kit this 
summer, Park managing director 
Branch has been working “tirelessly” 
to see her “baby” grow and grow, 
according to one colleague. While cycling, 
tennis and horse riding are her hobbies, 
her passion is overseeing operations at her 
east London business. As one colleague 
said: “Her energy is boundless, we do not 
know where she finds the time.”

63
David Nestor 
First 4 Group 
2018 rank 62 D O W N

WHY First 4 is racing ahead, guided by 
the leadership of group managing 
director and Formula 1 lover Nestor. 
The Blackburn operation is seeing the 
payoff from a drive to integrate direct 
mail services into its finishing 
offering, an effort spearheaded by the top 
man himself. Even with his wide-ranging 
ambition, though, Nestor is sure to “look 
after every member of staff on the shop 
floor,” according to a colleague.

65
Kelly O’Sullivan 
Sainsbury’s Group 
2018 rank 67 U P

WHY The Sainsbury’s print 
management controller is a big 
advocate for improving diversity and a 
better gender balance throughout the 
industry. And that’s why she launched 
The Victoria Print Network in March 
2019, which encourages women in print to 
share success stories and support each 
other. With 20 years in the industry, she is 
passionate about encouraging flexible 
working and promoting the importance of 
mentoring.

61
John Eager 
Paragon Graphic Services 
 N E W

WHY Connections with the original 
Adare business are rife in this survey, 
and Paragon Graphic Services CEO 
Eager is one of them – you might even 
say “everyone knows everyone” in 
the Irish business world, hence the 
link to Paragon boss Paddy Crean that led to 
Eager joining Paragon. Boasting charm and 
broad experience Eager says “the planets 
aligned at the right moment” for the 
Paragon role and reports that the recent 
rebranding has “been an injection of 
adrenaline”. 

64
Barney Hosey
Signal 
2018 rank 65 U P

WHY Just over a year since a merger 
brought sister company Brightsource 
under Signal’s banner, creating a 250-
staff £52m business, and the 
marketing and DM print procurement 
operation continues to grow, hiring 
consultants and client-side transformation 
experts. Focus has been on boosting its 
proposition and pushing for data-driven 
marketing. An early bird and keen cyclist, 
ever-energetic Hosey is described as 
“generally fanatical about his fitness”.
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