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54
Darren Coxon 
Pensord 
2018 rank 57 U P

WHY As the print and publishing world 
changes rapidly, the sector needs big 
dreamers like Pensord MD Coxon. This 
long-suffering QPR fan conjures up 
ambitious visions, trusting his 
process-driven team to fulfil them. 
“Articulate”, “dynamic” and “cheeky”, 
according to colleagues, his focus this year 
on environmental and postage pricing 
concerns and building a sustainable 
business, in all senses, that his kids can be 
proud of.

55
Michael Murphy 
John Lewis & Partners 
2018 rank 56 U P

WHY Print production manager, Murphy 
manages the glossy John Lewis 
Publications on behalf of the retailer’s 
procurement team, as well as 
specialising in colour management, 
direct mail campaigns and ad hoc 
print requirements. He is described by close 
colleagues “as a friendly, relaxed guy, 
dedicated to Arsenal”. He’s also a keen 
runner and jazz guitar enthusiast. 

56
Louisa Bull 
Unite 
2018 rank 55 D O W N

WHY A strong advocate of skills and 
training, Bull is looking to the future 
of the industry identifying threats and 
opportunities for Unite members. 
Colleagues believe her experience and calm 
approach has paid dividends as she builds 
links with unions across Europe and the US 
to respond to the problems of the global 
print and packaging industries. She’s a 
massive Chelsea fan and is hoping they 
qualify for Europe in 2020!

57
John Mooney 
Zenith Print Group  N E W

WHY With more demand for their 
packaging and commercial work, the 
Zenith Print Group has recently added 
yet another hybrid Heidelberg to its 
already impressive list of machinery. The 
new kit follows an investment of £6m in 
2018, to enable the group to grow and take 
on more short and long print runs. Mooney, 
an astute entrepreneur, should be basking 
in his business success. 

58
Alan Wright 
Magnet Harlequin 
2018 rank 58 S A M E

WHY It’s been a busy year for this yogi. 
After purchasing Showcard Print in the 
spring, chairman Wright commented: 
“This acquisition accelerates our 
ambitions to provide a fast and cost-
effective end-to-end route to market in 
the sector.” He’s described by workmates as 
being “a fantastic guy who comes from a 
wonderfully rich print and pre-press 
background. He’s developed an omni-
channel business that wraps itself around 
brands. Urbane and a good laugh!”

53
Alison Kaye 
CPI UK 
2018 rank 53 S A M E

WHY 2019 has been eventful for Kaye’s 
team over at CPI UK. Bought by 
entrepreneur and award-winning 
private investor Richard Hughes in 
April, the team then won the award for 
Report & Accounts Printer at the Printweek 
Awards. No stranger to the Power 100, Kaye 
is described by colleagues as the type of MD 
“who leads by example and has a great 
rapport with both staff and customers”.

52
Bradley Slade 
SMP 
2018 rank 52 S A M E

WHY Managing director Slade is known 
for “ensuring we have a highly 
motivated workforce”, according to 
one colleague. And, with SMP growing 
faster than ever, that’s no mean feat. 
But the devoted father is a 
consummate “man of the people”, making 
time for everyone from board directors 
down to those on the shop floor – and he 
still manages to fit in the occasional game 
of squash.
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