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26
Lascelle Barrow
Augustus Martin 
2018 rank 24 D O W N

WHY Augustus Martin’s joint managing 
director and Fespa president is an 
industry stalwart – he’s also an avid 
Spurs fan, poor fella. The past 12 
months have been a relatively low-
key period for the business, which 
Barrow built from scratch with Barrie 
Dix. He plays a very active and key role at 
Fespa, according to one print source who 
says Barrow is “always there for insightful 
and supportive advice”.

29
Martin Woolley 
The Specialist Works 
2018 rank 27 D O W N

WHY Start spreading the news: CEO 
Woolley is now a fully fledged New 
Yorker. For the foreseeable, his focus is 
on chasing lucrative e-commerce 
opportunities for The Specialist Works 
across the pond, but don’t expect  
him to lose sight of what’s important. 
“He’s growth-minded,” according to one 
colleague, “with one eye always on the 
future. The other eye remains firmly on the 
teams around him, ensuring that they stay 
happy and healthy.”

27
Mark Wenham
Multipackaging Solutions 
2018 rank 26 D O W N

WHY As part of multinational giant 
WestRock, it could be easy for MPS to 
get lost in the noise but, since its 
acquisition in 2017, it has continued to 
stand out both in the UK and abroad, 
thanks largely to executive vice- 
president Wenham, who oversees the 
company’s healthcare output. A litho 
printer by trade with three decades’ 
experience, his steady wisdom has brought 
further investment and growth in 2019.

30
Darren Barker 
Newsprinters 
2018 rank 28 D O W N

WHY Barker, who has been with the 
News UK group for nearly 20 years, 
took over as managing director of 
Newsprinters last year from Andrew 
Hopkins – prior to taking on the mantle he 
headed up the company’s logistics 
function. According to colleagues his 
“experience and knowledge” of the 
business are second to none and make him 
the ideal candidate to steer Newsprinters 
forward.

32
Adam Carnell
Bluetree Group
2018 rank 42 U P

WHY Carnell co-founded Bluetree a 
decade ago with his childhood friend 
James Kinsella. From humble 
beginnings, the group currently 
employs circa 350 people across its 
multiple brands and turns over more 
than £40m. This year it continued to 
push boundaries by adding a Landa 
S10P Nanographic press to its 
impressive armoury of equipment. Carnell’s 
“ambition is contagious and this has 
resonated through the entire business,” 
says a colleague.  

28
Mark Constance 
Future  N E W

WHY Constance could see his workload 
significantly increase off the back of 
Future’s acquisition of magazine and 
digital publisher TI Media. But there is 
little chance that this would phase 
Future’s head of production given his 
“peerless understanding of the 
operations and logistics environment 
across the print media sector”. Highly 
respected in the industry, he demands high 
standards from those he works with.

31
Bachar Aintaoui 
MBA Group 
2018 rank 36 U P

WHY A successful year for MBA Group, 
under “charismatic” group chair 
Aintaoui, saw the company grow sales 
from £40m to £60m, boosted in part 
by the acquisition in March of Inc 
Direct, adding a number of new 
clients to its books. Other landmarks for the 
business this year include significant 
equipment investments in London and 
Warrington, high-profile client signing for 
its digital contact centre, as well as new 
central London offices opening in the 
coming weeks. 

33
Matt Jolly 
John Brown Media 
2018 rank 31 D O W N

WHY According to one industry source, 
Jolly, who has been with the company 
for nearly 15 years, has forgotten more 
about printing than most people will 
ever know. He has high standards and it’s 
little surprise when you consider John 
Brown Media’s client roster includes 
exacting clients like Waitrose. Earlier this 
year John Brown Media also launched a 
new magazine for TV channel ITV, with an 
initial print run of 500,000.   
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