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Andy Barber 
UK Mail 
2017 rank 77 D O W N

WHY During his first full year as UK Mail 
managing director, Andy Barber has 
been busy overseeing the rollout of 
new products and services from UK 
Mail Digital, such as its Digital Mail 
Portal and AR app Hovar. In June, as 
chair of Prokom, Leicester City-fan 
Barber presided over the Konica 
Minolta user group’s second 
conference in Budapest. Colleagues 
describe him as highly respected and 
passionate about helping clients 
deliver compelling communications. 
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Stephen Goodman 
YM Group 
2018 rank 11 S A M E

WHY Low-profile (hence the empty 
picture frame) YM Group chief 
executive Stephen Goodman has 
“had his head down this year 
making sure everything stays on 
track”, according to one associate. 
The Chantry site has certainly proved 
particularly challenging, by all accounts, 
and we await news of YM’s expected 
refinancing with interest. “He’s very 
approachable and his door is always open 

– unless it’s shut,” a colleague adds. More 
often to be found in smart jeans and a 
nice shirt than fully suited and booted, 
he’s described as “a good boss” who 
allows his senior team to “do a huge job 
in manufacturing and sales and do the 
job properly” while he focuses on the 
numbers. He enjoys skiing holidays, and 
is a fan of Manchester United and rugby – 
but didn’t make it to the World Cup in 
Japan, which given England’s eventual 
performance in the final is perhaps for the 
best. 

Jeremy Walters
Paragon Customer Communications
2018 rank 9 D O W N

WHY A graduate of the ‘Nick Dixon 
Academy of partying printers’ CEO 
Walters is probably more professional 
than party these days, after all he 
heads up the largest UK operation in 
Paddy Crean’s rapidly expanding 
Paragon empire. However, he 
certainly hasn’t lost his people skills and is 
described by one colleague as  a “top 
bloke and deserves to be number one one 
day”. He is also an “inspirational” leader 

who has a passion to succeed, and while 
he leads from the front, he insists on 
bringing everyone with him and 
communication and building strong 
teams have been critical to his business’s 
success. That’s not to say he shies away 
from tough decisions, and his leadership 
skills were pushed to the max this year, 
with the company announcing plans to 
close its fulfilment site in Jarrow and cut 
jobs at its Nottingham site as a result of a 
review of staffing arrangements.  

Charles Jarrold  
BPIF 
2018 rank 13 U P

WHY The BPIF unveiled a new look 
earlier this year as part of a rebrand 
to solidify its position as a “modern, 
membership-based organisation”, 
according to CEO Jarrold. Crucially this 
year the federation won government 
approval for Level 3 Trailblazer 
apprenticeships and to top things off it 
reported a slight increase in turnover. It is 
hoped that the apprenticeship scheme 
will help to attract much needed fresh 

blood into the industry, which the BPIF 
says is the fifth largest print sector in the 
world – the federation’s latest facts and 
figures also revealed the UK print industry 
currently turns over £14bn and employs 
around 112,000 people. A colleague says 
that Jarrold “continues to represent the 
industry to ensure that we get the 
necessary support from government, in 
particular training so that we have the 
skills for the future”. Despite the difficult 
economic times the print industry is 
currently enduring “Charles always 
promotes the industry in the best light”.

Chris Murray
DS Smith 
2018 rank 10 U P

WHY Every good business needs a 
sense of purpose and, for UK & 
Ireland managing director Murray, DS 
Smith’s was due for a little renewal in 
2019. Public perceptions on plastic 
are changing, and so Murray set 
about this year enacting a new top 
line for the company: to ‘redefine 
packaging for a changing world’, with a 
focus on sustainable packaging 
innovation and plastic replacements to DS 
Smith’s product offering. Described by 

colleagues as “empowering”, “energetic” 
and “continuously driving for 
improvement”, Murray’s vitality has been 
a key driver in the packaging giant’s 
strong year. Well on the way to selling off 
its plastics division and integrating 
Spanish acquisition Europac, DS Smith is 
an increasingly international presence 
with Murray holding down the home turf. 
He surely likes it that way, being able to 
spend plenty of downtime with his three 
beloved children, as well as the occasional 
cheeky round of golf.
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