
71

December 2019    Printweek   

MEMBERS CLUB  POWER100
INFLUENCE

SPENDING POW
ER

W
ELL CONNECTED

STAR QUALITY
ON THE UP

KNOW
LEDGE

INNOVATOR

Paul Utting 
Walstead Group
2018 rank 6 D O W N

WHY It’s been another busy year for 
Walstead Group chief executive Paul 
Utting, including restructuring across 
Europe and of course here in the UK 
with the sad closures of Grange and, 
imminently, Southernprint. “We 
have to make sure our core business 
is right-sized ever year. I say to my team 
we start each year with a blank sheet of 
paper,” he notes. “Volumes are under 
pressure and it’s been a year of increasing 

costs: ink, energy and transport as well as 
paper.” He’s praised by colleagues for 
“continuing to drive the business with 
enthusiasm and passion... Paul is 
completely engaged in it and even though 
he’s removed from day-to-day operations 
he’s still in touch with the coal face,” says 
one. Utting relaxes by cycling and 
running, and the odd triathlon. And he’s 
relishing the continental challenge with 
its variety of cultures, while continuing to 
hone his language skills: “My German is 
okay and I’m doing Polish phonetically.”

Sue Tait 
Tag  N E W

WHY Tait’s CV reads like a who’s who of 
the UK printing industry over the past 
three decades. She started her career 
at Watmoughs Graphics and enjoyed 
stints at St Ives, Pindar and Bezier 
before joining Williams Lea Tag in 
2012. As head of strategic sourcing EMEA 
and global head of compliance and 
sustainability at Tag, she is responsible for 
the company’s supply chain solutions 
across more than 1,000 vendors in Europe 
– she is also a member of the Tag EMEA 

board. Away from the office this self-
confessed rock chick, who regularly 
attends festivals and gigs, is an active 
member of her local parish council and 
supports youth sports initiatives in 
Nafferton, Yorkshire – she personally 
sourced more than £700,000 in funding, 
grants and donations to finance the 
creation of a new sports club for the 
village.

Andy Blundell  
Communisis 
2018 rank 3 D O W N

WHY Following Communisis’ 
acquisition by US group OSG late last 
year, and its subsequent delisting 
from the stock market, many 
industry watchers wondered what 
the future might hold for chief 
executive Blundell, who has occupied the 
role for the last 10 years. As it turns out it 
was very much a case of ‘carry on as you 
were’. In an interview with Printweek 
earlier this year, Blundell said that OSG 

had given the business access to new 
technologies and international markets. 
According to colleagues he is a “highly 
visible presence in the business” and 
regularly tours Communisis sites and 
offices, both in the UK and overseas, 
meeting clients and local teams. Away 
from the office he “makes the most of the 
outdoors”, partaking in fly fishing for 
salmon and trout and running. He also 
enjoys photography, art and reading – not 
that he has much time for any of these 
things given how full on his day job is.  

Miles Linney
Linney 
2018 rank 4 S A M E

WHY CEO Linney says it’s been “noses 
to the grindstone and another steady 
year” for the £105m group, with 
stronger growth and another 100 
employees taken on, taking the total 
to 1,200. At the firm’s Mansfield 
supersite a new 9,300sqm unit has 
been built to provide extra space for 
work-in-progress, campaign work 
and call-offs. Automated retrieval systems 
are next on the shopping list. “We do a lot 
of things for clients above and beyond 

printing,” he notes, and says the firm now 
employs “more software developers than 
printers”. But despite that other recent 
investments include multiple B2 HP Indigo 
presses and a brace of EFI Vutek large-
format printers. He takes a keen interest in 
the financial health of the industry in 
general, but most of all, of course, Linney. 
Away from the cut and thrust of marketing 
services he’s been delighted by new 
sustainability initiative Regenerate, and 
has also had something of a wine-based 
epiphany that could result in some juicy 
cast-offs. “After 20 years of collecting 
Claret I’ve decided I only like Burgundy!”
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