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Mark Scanlon
Walstead Group 
2018 rank 2

WHY This year has seen Walstead drop the old 
Wyndeham name and bring its print ops under 
the Walstead brand. It’s also seen further 
shrinkage at its UK sites, and while Scanlon 
looks into his crystal ball and maps out a 
10-year plan, the group remains on the lookout 
for more acquisitions, most likely further afield 
and in complementary markets.”We’ve looked at a 
number of new things but we don’t buy everything 
we look at,” says an associate. Scanlon says it has 
been “a testing year” thanks to the ongoing malaise 
in the market. And, indeed, the “maelstrom” caused 
by events at continental rival Circle Media, which shut 
or sold most of its plants. This has caused issues for 
others, Walstead included, with key stakeholders 
such as credit insurers getting jittery. “Insurers want 
to know what’s going on and we’ve been going 
overboard being proactive with suppliers and credit 
insurers,” he says. We’re still expecting Walstead 
backer and majority stakeholder Rutland Investments 
to be replaced by a new investor but no news on that 
as yet. 
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Robert MacMillan 
HH Global
2018 rank 5

WHY MacMillan jumped up the power list this 
year thanks to HH Global posting record 
financial results. Full-year revenue was up 
22.2%, with the company enjoying a compound 
annual growth rate of 34% since 2014. It makes 
for impressive reading, but the news wouldn’t 
come as a surprise to people who know 
MacMillan well. One source says the former 
Fulham FC and Southampton FC youth team 
player is “driven to the point of ruthlessness – some 
would say beyond!” This drive has served him well 
with HH Global establishing a presence in 44 
countries around the world since MacMillan, who is 
group chief executive, led a management buyout of 
the business back in 2003. In addition to posting 
stellar financial figures, this year saw the company 
complete the multimillion-euro acquisition of Italian 
print managing and brand marketing company 
Alecom and it has just secured a £100m investment 
from Blackstone. HH Global also snared some 
lucrative contracts in 2019, including a multi-year POS 
deal with supermarket giant Asda.
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